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How to Write a Brochure to Promote Health
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Canadian Association for School Health

A brochure that is available at school offices, doctor’s offices and other places in the community can be an excellent tool to promote health among students. The key is to provide the information is a simple but attractive format that encourages the reader to take the brochure away with them.

Read these Evaluation Criteria for Brochures that may apply to your project. Ensure that your brochure satisfies those criteria. 

Most word processing programs now have templates to prepare brochures as part of their standard document formats. For example, in Microsoft Word, simply select “new” under the “File” menu on your toll bar. The select “Other Documents” from among the choices presented at the top of the page. 

The following advice has been adapted from a Health Canada web page on communicating with older adults about their health. That advice about older people applies equally to younger people. 

Understand the Limits of a Brochure

In deciding to use a brochure to communicate your message you should ask your self these basic questions:

· What does the audience want to know? 

· What does the audience already know, and how much more does it need to know? 

· Should we try to meet all these information needs with this particular vehicle, or should we be selective about the information and messages we choose to convey? 

The last question is very important, because it will keep you from trying to jam too much information into too little space. Try to write your brochure as if you can count on having a web site or additional materials for the audience to go to for more information. 

Understand your Audience before Writing the Brochure

1. Know what your reader wants. Write your brochure or leaflet from the reader's point of view. What are your readers' concerns? What do they want to know about the health topics that you are presenting? This might not be exactly what you want to tell them, so you need to address their concerns first before you get your chance. Try writing down all the questions you have heard from your friends about the topics and try and answer them briefly in your brochure. 


2.  Motivate your reader to look inside. The first page your reader will see is the front cover. Get it wrong and you will likely lose their attention. Start with the benefits of your message or use statements that motivate the reader to pick up the brochure and open it. Tell the reader there's something inside just for them –more strength, more energy, safer life, etc. Don't put just a picture of a plain title on the front. That will not work.


3. List the contents on the first page if your brochure is to be over two pages. In brochures of eight pages or more, a table of contents is essential. Design it so that the table of contents stands out from the rest of the text. Use the contents to sell the brochure. Don't use words like "Introduction"" Use your key points in your headings and make them the sections of your brochure. 


4. List the benefits of your health message. Young people tend to care about things such as their looks, immediate social benefits, what their friends might think, their endurance or strength, how it feels and benefits. They care less about long-term health risks such as being overweight may increase the risk of diabetes in 15 years. To develop a list of benefits, draw up a list of features and add the words "which means that..." after each point. For example, "Being in shape means you can buy clothes in a smaller size (for girls) or being able to run faster in sports (boys). Or, "Not smoking will save you $15 dollars aa week, which means you can but more music or better clothes." Benefits are what sells products. 


5. Make the brochure a keeper. Putting helpful information in your brochure will encourage the reader to keep it, refer to it often, or pass it on to other people. If you are selling paint, you can provide hints on color schemes, painting how-to information, tips from the pros, or other information. If you are selling skin care products, you can give your readers tips on how to combat pimples, dry skin, fine lines, and wrinkles.


6. Alter the shape. Who says a brochure has to be 8 ½ by 11? If you are selling sandwiches, design a brochure in the shape of a sandwich. Season tickets to soccer matches? Design it in the shape of a soccer ball. Use your imagination to come up with an original, eye-catching piece. Try tall and slim, square, oblong, whatever you like. The only limitation is your imagination, and, of course, your budget. 


7. Make it personal. An experienced speaker talking to a large audience will pick out someone in the crowd, and talk directly to him or her. This connection allows the speaker to make the talk more personal. In a similar fashion, write your brochure with an imaginary person in mind. Why? Because writing in a direct "I'm-talking-only-to-you" style will increase response. 


8. Add atmosphere. You don't want your brochure to sound aloof. Let your reader share your feelings. A brochure about a wood-burning stove does not need to go into the ins and outs of how the stove works. Tell your reader about rainswept winter evenings and snowbound afternoons. Let your words show them how warm and snug and they'll be when they purchase one of your stoves. 


9. Start your message right away. Not everyone needs to know about every aspect of your message in the brochure. Don't waste their time telling them about things that don't convey a benefit. 


10. Give directions. Organize your brochure so readers can flip through the pages and easily find what they want. Provide clear signposts or headlines throughout the brochure and make sure each one says "Hey, pay attention to me!" 


11. Ask for action. Regardless of how you organize your brochure, there's only one way to end it. Ask for action. If you want your reader to respond, include a telephone number, web site, or some form of response mechanism. In fact, to increase your brochure's power, include your offer and a response mechanism on every page.

Advice on Designing Health Messages

Here are a few pointers about developing health messages that will apply to your brochure. 

· Keep your ideas simple ideas: Recognize the fact that many young people are not interested in all the facts about health issues…just how it affects them. 

· Keep the brochure interesting. Offer some little known facts. 


· Present a positive message of what will happen if the person decreases or stops a behaviour such as smoking. Be factual. 


· Recognize/ acknowledge that reducing or stopping a behaviour is noteasy, but can be done. 


· Be clear but non-threatening about what may happen if not a person continues a health-reducing behaviour at harmful levels. However, don't exaggerate; don't overstate "facts". 


· Respect the fact that you are talking to young people who should be treated liked adults. A "Just say 'No'" type of message is not going to work. 


· Tailor the message to make it relevant to issues affecting young people in your community. Identify local resources or examples. 


· Use bullets to convey the ideas instead of long sentences. 

Tips on Design and Layout: 

Here are a few ideas to help you with your writing and selction of fonts. 

· Use plain, clear typeface in at least 12 point font. 

· Avoid script and ornamental print (Time Roman and italics are hard to read). 

· Don't combine many different typefaces on the same page. 

· Use dark print on light backgrounds. 

· Best is black type on white paper. 

· Avoid jargon and acronyms. 

· Avoid long paragraphs. Avoid long sentences (anything over 10 words). 

· Aim for eighth-grade reading level (as with any publication for the general public). 

· Provide good spacing between the lines. Often it makes reading easier even if the print size is small, because the words don't run into each other. 

· Avoid jargon and technical terms or phrases 

· Avoid abbreviations and acronyms 
· Use graphics (clipart or photos) to illustrate key ideas and to break up heavy text. Don't combine photos and clipart, in your design, use one or the other. 

· Avoid using lines of type that are too long or too short 

· Avoid large blocks of print 

· Don’t use justified" right margins 

Organize Your Content

Here are some suggestions for the organization of your brochure, but it does not have to look like a report or term paper. 

· introduce the topic, stating the purpose to orient the reader 

· summarize your message at the end to review major points 

· present the message in short sentences within short paragraphs 

· break up the message with visuals placed to emphasize key points and text 

· use "bullets" and titles or subtitles to reinforce important points 

· write in the active, not passive, voice 

· underline, boldface, or "box" for reinforcement 

· clarify with the use of examples 

· test for readability 

· test with audience 

· explain, if necessary, in a glossary (with key words defined within the sentence) 

Tips on Images  

Here are some ideas for your selection of images

· Depict male and female children or youth involved in all aspects of life, including non-traditional roles. 

· Include positive representation visible minority groups, frail, as well as those with disabilities. 

· Make sure that your images are immediately identifiable, relevant to the subject matter and reader, simple, uncluttered 

· Use your pictures or graphics to reinforce, not to compete with the text in the brochure

· Don’t use photographs that won't reproduce well Don’t use less than professional-quality drawings (they may make your text appear less credible) 

· Don’t use technical diagrams in a brochure.

Selecting a Writing Style

To communicate effectively in print

· Attract the reader - with a catchy title and pleasant concept. 

· Banish small print - it's the number one complaint of seniors and aging baby boomers (see print design guidelines in next section). 

· Read it out loud - if you have to pause for a breath in the middle of a sentence, it's too long. You're making your reader work too hard to find your point. 

· Let readers know right away who's doing what and who has p;roduced the brochure.

· Use active instead of passive language. (For example, say “Ask your doctor for instructions instead of "This medication is to be taken under the instruction of a physician".) 

· Find the right tone - be friendly, direct, inclusive. Write the way you speak. Put yourself in your reader's shoes. Watch out for bureaucratic or patronizing language. 

· Check jargon at the door - show respect for your readers and your message by expressing it in words everyone can understand. Jargon, abbreviations and acronyms have no place in universally friendly materials. 

· Is humour appropriate? Humour can be a stress reducer, helping people relax and register important information. But don't be patronizing or assume familiarity. The style you adopt should suit the message, the audience, your organization and the medium. 

· Vocabulary - Again, vocabulary should match the message and the audience. For almost all situations, short, simple, familiar words are best - see checklists for tips. Avoid professional, technical, academic and other jargon and unfamiliar acronyms and abbreviations.
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